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Delivered virtually, as an open mixed company programme *
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2022 Dates

Each module includes 3x 2.5hr sessions to be delivered in consecutive weeks, to run based on a
minimum number of delegates. In house modules can be scheduled for any date, subject to availability

Accreditation requires attendance of min. 4 modules & assessment completion. Graduation will take
place at the FGA Conference in May 2022
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2022 Pricing

Fee is chargeable per person, per module attended

In house training is subject to a 10pax minimum & can be delivered in person or virtually — in person
delivery is will be subject to travel costs for the facilitator

In House Open House
Non AFGC AFGC Non AFGC AFGC
Members Members Members Members
1 Module $1,520 $1,280 1 Module $1,600 $1,360
2+ Modules $1,440 $1,200 3+ Modules $1,520 $1,280
Optional Add-Ons — applying theory into practice
1-1 or Team Coaching Sponsor Engagement & Planning
$300 $1,250
per 1hr session per half day

Contact for more information



